
Inspire imagination & creativity in children 
of all ages to push past their barriers.     



“The true sign of intelligence
is not knowledge but imagination.”
Albert Einstein

There is absolutely no inevitability as long as 
there is the willingness to think.
Chuck Jones

“You can’t use up creativity. The more you use, 
the more you have.”
Maya Angelou

“Others have seen what is and asked why. 
I have seen what could be and asked why not. ”
Pablo Picasso



the story

At the ripe old age of five, I knew I was supposed 
to make a living doing something creative. The 
journey to run my own studio was a dream and 
an ambition. Along the way, I have been blessed 
with creative influencers, encouragers and 
mentors who generously gave support, advice 
and solid critique. This support lit a strong desire 
in me to pay it forward in our community. 

The result of doing what I love, professionally, 
gave me the opportunity to give back. After 
experiencing the creative process in our studio, 
clients, friends and guests referred kids and young 
adults to us ... to be inspired in our environment 

of imagination & creativity. This became a project 
of passion each time; something I wanted to 
continue doing.

The vision became clear….

3 Monkeys & Aardvark Studios would use 
its success to promote the cause by starting 
programs, hosting events, mentoring more 
students, providing resources and more. We 
would do this by creating our own non-profit.
That is how the backyard EXPERIENCE was born. 

The more we do, the more people come alongside 
us, making it their own and getting involved. 
It’s both humbling and invigorating at the same 
time. Thank you for taking the time to review our 
presentation. We invite you to experience our 
mission in action.

With great respect,

 
 
Ben Olson
Chairman 

faith
quality
perseverance
generosity

core values



the impact

times more likely to 
participate in a math 

and science fair

The report Living the Arts through Language + 
Learning showed that young people with high 

arts involvement were:

4

times more likely 
to win an award for 
school attendance

3
times more likely to be 

recognized for academic 
achievement

4

times more likely 
to be elected 

to class office

3

succeed in school succeed in work

stay in school

of business leaders say creativity is the number 
one skill they are seeking when hiring

Low socioeconomic status [SES] students with 
a high participation in the arts have a drop-out 
rate of 4 only percent while their peers with a 

low participation in the arts have a drop out rate 
of 22 percent.

low arts, low SEShigh arts, low SES

In 2008, 

Americans for the Arts [2016]



the impact

why arts education is important

Adobe’s 2016 global study on creativity

the arts transform the learning environment
ONE
When the arts become central to the learning 
environment, schools and other settings become 
places of discovery; school culture is changed and 
learning is improved.

the arts reach students who are 
not otherwise being reached

TWO
Young people who are disengaged from schools and 
other community institutions are at the greatest risk 
of failure or harm. The arts provide a reason, and 
sometimes the only reason, for a student to engage 
with school or other organizations.

KEY FINDING: Investing in creativity pays off with tangible benefits – from higher 
income to greater national competitiveness and productivity.

70 85
of U.S. respondents say 
creativity makes them 
better leaders, parents 

and students

INNOVATIVE CONFIDENT HAPPY

Being creative drives self-worth. Creators are more 
likely than non-creators to identify themselves as

of global respondents 
believe being creative is 

valuable to society

Americans for the Arts [2016]
Adobe [2016]



how it works

As the Chuck Jones Center for Creativity 
Chicagoland, we are excited to bring 
their after school arts curriculum to 
our community. 

These programs cover fundamentals as 
well as expanding students capabilities 
using the philosophies of Chuck Jones.

We accomplish our vision through an expanding variety of events and 
programs all infused with Imagination & Creativity. This includes a fantastic 
partnership with the Chuck Jones Center for Creativity in California.

We provide an environment where young 
patients get to experience the healing 
joy and distraction of imagination & 
creativity while receiving much needed 
critical treatment. 

No visit would be complete without gifts 
and children receive an Acme Creative 
Kit at the end of our time with them.

education healthcare

“...my sweet girl had a bunch of dental drama after months of severe migraines, 
so I decided to sign her up for the new art class that was about to start, just so 
she would have something good to look forward to each week. Just the difference 
I’ve seen in 2 weeks in her attitude is amazing. I’m so thankful I discovered Ben’s 
studio when I did. It’s a really fun atmosphere too.” 
- Lauren G.



how it works

We apply Chuck Jones Center programs 
for individuals with autism, Down 
syndrome and dementia.

We teach techniques that allow 
students to visually articulate their 
thought process while tapping into their 
imagination.

Each month we have events that are 
both free to the public and fee based for 
families, kids and adults. 

These events include Saturday Morning 
Cartoons & Drop in and Draw, Gallery 
Nights, Concerts and more all to inspire 
Imagination & Creativity.

special needs community

“Art making can be a particularly effective therapy for people with autism. 
Because they tend to have difficulty processing sensory input and are often non-
verbal, autistics respond well to visual, concrete, hands-on therapies,” states 
Pamela Ullman in her article Art Therapy and Children with Autism: Gaining 
Access to Their World through Creativity (FUSION, April 2011).



In our quest to inspire imagination & creativity we 
partnered with the Chuck Jones Center for Creativity 
(Yes!, THAT Legendary Oscar® winning Chuck Jones).

Using his philosophies and his classic Looney Tunes 
characters, we provide a variety of programs and 
events for the general public, education, child life 
services in healthcare and special needs. 

We teach our students, both young and young of 
heart, to nurture the creative genius that exists in 
all of us. We connect both left and right sides of the 
brain in exercising creativity to solve problems, foster 
innovation and build mental health.

As we share similar missions, we are proud to be 
the first Chuck Jones Center for Creativity charter 
dedicated to re-invigorating the creative spirit.

The only thing an adult
can give a child is time
- Chuck Jones

Images and clips courtesy of the Chuck Jones Center for Creativity. Looney Tunes 
characters, names, and all related indicia are ™ & © Warner Bros. Entertainment Inc.



Saturday Morning Cartoons
& Drop in and Draw
CREATING WITH THE FAMILY
Bring the family out for a morning of classic Looney Tunes 
cartoons, drawing your favorite characters and a light 
breakfast in our studio environment. You can learn to draw 
Bugs Bunny, Daffy Duck along with many other Chuck Jones 
characters or let your imagination run wild on paper.
This event is free and open to the public.

community

BRING YOUR OWN PAINT NIGHT
We open up the studio for one night a month and invite 
anyone that wants to paint, draw and create art in a unique 
environment. We have found that gathering artists together 
to work on their own pieces surrounded by fellow artists 
provides an inspirational atmosphere. You don’t need to be a 
professional artist, just have the desire to create art.
This event is free and open to the public.

AUDIOCANDYNIGHT
track one

volume one
ART | BEER | WINE | CANDY
EXPERIENCE the only gallery night in the burbs featuring  
artists from across the nation creating in a variety of 
mediums, adult beverages, enough candy to freak out an 
entire dentist convention, music....and if Bill Murray shows up 
we would totally be fine with that.
This event is free and open to the public.

THE ULTIMATE INTIMATE CONCERT SERIES
Art in music moves people at an emotional level. We host a 
series of pop up concert events that feature recording artists 
across all genres of music. We have a limit of 60 people per 
concert event to create a more intimate setting between the 
artist and audience. 
This is a 21+ event and there is a ticket cost



After school arts at the studio

After school arts on location

Harper College partnership

A STUDIO ART EDUCTION EXPERIENCE
We open up our studio event space to teach 8 week art 
courses in a creative atmosphere. These classes include The 
Six Elements of art, Paint like the Pros 1&2, Cartooning, Jr. 
Animator, Acme Inventors, 3 Dimensional art and more. We 
have an enrollment cap of 24 students per class.
These courses have a per student cost.

HAVE SUPPLIES WILL TRAVEL
In our effort to bring the arts back into the school curriculum, 
we bring our series of programs to the schools and teach at 
those locations. Classes are the same 8 week courses taught 
over one and half hours once a week for up to 30 students per 
class. All supplies are provided as well as teaching artists.   
These courses have a per student cost.

FOR KIDS
We are proud to partner with Harper College and their InZone 
Summer programs. There are a selection of courses that 
we offer through Harper that include inventions, animation, 
cartooning and more. These courses are taught at our studio 
with our teaching artists.
These courses have a per student cost.

FOR ADULTS
Our adult continuing educatoin courses taught through Harper 
College bring the world of creative thought, cartooning and 
animation with our teaching artists instruction. We feel very 
strongly about adults continuing to engage their imagination 
and be creative, as well as enjoying a glass of wine during 
class. These courses last 6 weeks and are taught at both our 
studio and the Harper College campus. 
These courses have a per student cost.

education



Acme Creative Cart
CREATING WITH KIDS
The Acme Creative Cart is a Looney Tunes mobile art experience that 
provides interactive creative time like drawing, paper sculpture, painting, 
flip book making and more for young patients.

PLAY TIME
Children will get to pick from a variety of creative activities to work on with our 
volunteers over the course of about 30 min. The goal is spending time with 
each child and bringing their focus to creating and using their imagination.

PLACE YOUR ORDER
At the end of creative time the child will get an Acme Creative Kit with characters 
like Wile E. Coyote, Bugs Bunny and Marvin the Martian to take home with 
them. Items in the kit include non toxic Crayola modeling clay, unsharpened 
colored pencils, flip book stickers, crayons, creativity book and more.

WHAT THE PARTNERSHIP LOOKS LIKE
An environment where young patients receiving care get to experience the 
healing joy and distraction of imagination & creativity while receiving much 
needed critical treatment. 

WHAT IS NEEDED FROM BOTH PARTIES
The Backyard Experience would provide volunteers to create with the 
children on a regular basis (tbd), assemble Acme Creativity Kits with 
supplies and stock the Acme Creative Cart.

The sponsor would provide funding for the cart/supplies to implement the 
Acme Creative Cart Program. 

healthcare



Milestones Food For Thought

8 WEEK AUTISM CREATIVITY PROGRAM
Designed to break down barriers symptomatic of autism 
– including lack of communication, compulsive behaviors, 
social impairment, and challenges processing sensory 
information – through drawing, painting, 3D construction 
and socialization. 

Our Milestones Program is process-driven, emphasizing 
experimentation and individual results. 

Weekly studio classes are two hours; projects are designed 
for completion within each studio class. CJCC maintains an 
eight to one ratio in the Milestones Program. 

Our Teaching Artists will provide stress-free, nurturing 
guidance to help students discover their own innate 
creativity, just as Chuck Jones envisioned when he founded 
the Center in 2000.

8 WEEK ADULT BRAIN HEALTH CREATIVITY PROGRAM
This course is designed to exercise memory, executive function, 
visual function and association through creative projects. Being 
creative causes the brain to reshape, adapt and restructure.

Brain research shows that making art improves cognitive 
functions by producing new neural pathways, enhancing 
cognitive reserves that actively compensate by using more 
efficient brain networks and strategies.

The aging brain responds well to art by allowing the two 
hemispheres to work in tandem. Using one’s creativity throughout 
a lifetime positively impacts the retention of intelligence gained 
from accumulated knowledge and life experiences.

Weekly studio classes are 2 hours. Projects are designed to be 
completed within each studio class. Our Teaching Artists will 
provide stress-free and nurturing guidance to help students 
utilize their own innate creativity.

special needs



board directors

Ben Olson
chairman
Ben is the founder and principal owner of 3 
Monkeys & Aardvark Studios, a creative agency 
based in Schaumburg, IL.

From the age of 5, Ben has unleashed his 
imagination to venture through a wide variety 
of mediums. Upon his acceptance into Ringling 
School of Art & Design, Ben soon realized that 
the cost of a great art school wasn’t in the 
books. However, fine art, illustration, graphic 
design and more would all become tools in his 
creative repertoire through college, self-teaching, 
mentors, and collaboration between very 
talented colleagues. 

In 2008, he would start 3 Monkeys & Aardvark 
Studios just outside Chicago. Within a relatively 
short amount of time, Ben began creating for 
companies such as Verizon, Mattel, and Simon 
Malls, just to name a few. His work and talents 
reach across international waters in Japan, 
China, and across Europe. 

Ben is very active in the community. He serves as 
a former chairman and ex-officio board member 
of the Schaumburg Business Association and 

“I believe that imagination & creativity can 
accomplish anything. Over the many years 
in my career, I have had mentors of all kinds 
pour into me without hesitation. I could not be 
more grateful. Where at all possible, I feel a 
great passion to encourage others to express 
themselves. This is just the beginning...”

ph: 630.283.3621 | c: 630.546.9117
ben@3mastudios.com

serves on the board of directors of the Chuck 
Jones Center for Creativity and serves as 
Chairman of the backyard EXPERIENCE. In 
addition, he:
   • volunteers as an emcee at various events for 
      non-profit events,  
   • mentors art students
   • serves as a Warner Brothers fine artist with 
      works in the Chuck Jones Galleries and
   • donates design work to a variety of causes.

Ben enjoys spending time with his kids as a 
father of teenagers and toddlers - all of whom 
have inherited a healthy affection for all things 
Marvel, DC, Star Wars, Looney Tunes & Disney.



board directors

Karen Miller

Karen’s advertising and marketing career began 
as an art director at several Michigan Avenue 
agencies, including Foote, Cone & Belding. She 
left Michigan Avenue as a creative director for 
Slack Barshinger, a top business-to-business 
agency working there for over a decade. She led 
initiatives on branding, identity and marketing 
communications for Dairy Management Inc, 
Dow, Google, Fiat, LexisNexus, Mastertaste, 
NutraSweet and dozen upon dozens of other 
clients. Karen also headed the new business 
creative efforts for the agency. 

Her strength in communication design and 
branding culminated in working directly with 
clients and agency partners. 

Currently, her work includes brand development 
and communication marketing for Andigo, BMO 
Harris Bank, Erika’s Lighthouse, Lutheran Life 
Communities Foundation, New Trier School 
of Dance, Starved Rock Country Community 
Foundation and Katherine Elizabeth Designs/ 
Katherine Elizabeth Pet Products. Her heart 
remains in all creative aspects of visual 
communication, from interactive/social media 

“Expression, whether in visual art, music, 
theatre, storytelling and mathematics, is 
essential for the development of forward 
thinking. It frees the mind to imagine... to 
question...to dream. Nurturing and encouraging 
those dreams, through creative exercise, is the 
focus of the backyard EXPERIENCE.”

to traditional advertising and print. She credits 
her oil-painting, regional artist Grandmother as 
well as the art teachers who encouraged her 
career path.

ph: 708.280.2390
k622creative@gmail.com

director



board directors

ph: 847.923.3853
mfrank@villageofschaumburg.com

Matt Frank is a graduate of the University of Illinois 
Urbana-Champaign with a degree in Urban and 
Regional Planning. Matt worked as a Planner for 
the DuPage Community Development Department 
for three years.  Matt has spent the last nineteen 
years at the Village of Schaumburg where he has 
worked as a Planner, Economic Development 
Manager and Assistant Director of Community 
Development. Matt is also responsible for 
leveraging the tourism industry to create additional 
opportunities for investment. Matt has been key 
in the creation of the Golden Corridor Advanced 
Manufacturing Partnership who works with 
employers and schools to identify workforce needs 
and support efforts to enhance recruitment and 
training of students.

During his time with Schaumburg, Matt has been 
involved with a variety of development projects 
including Amada, Career Education Corporation, 
Catamaran, Chick-fil-A, Level 257, Renaissance 
Schaumburg Hotel and Convention Center, Season’s 
52, Streets of Woodfield, Sunstar, Whole Foods, 
Woodfield Mall and Zurich. Matt was instrumental 
in the creation of the 1,000 acre North Schaumburg 
TIF District that included negotiating development 

agreements with Sunstar and Zurich. These two 
businesses brought 2,500+ jobs to the TIF District. 

Matt is a member of the American Planning 
Association, American Institute of Certified Planners, 
and International Council of Shopping Centers. 
Matt also serves on the Board of Directors for the 
Schaumburg Business Association, the Schaumburg 
Park Foundation and the backyard EXPERIENCE.  

In his free time, Matt enjoys coaching his two 
daughters and son in baseball and basketball.

Matt Frank
director

“I’ve chosen to participate in the backyard 
EXPERIENCE because I care deeply about helping 
kids. Being able to instill confidence and creativity in 
children will lead to amazing things in Schaumburg and 
our communities. the backyard EXPERIENCE has an 
opportunity to change lives and bring fun into people’s 
lives. This organization is unique and has the potential 
to make a real difference by helping people push past 
their barriers and allow for imagination to flow.”



board directors

ph: 630.728.4177
bobi@conradbusinessresults.com

Bobi is the founding principal of Conrad Business 
Results. Having either worked in, managed, 
serviced or run an entrepreneurial business her 
entire career, she is driven by the passion to help 
entrepreneurs experience the four freedoms of 
entrepreneurship. 

She is a seasoned business strategist, professional 
EOS Implementer and business execution coach. 
She collaborates with Business Owners and their 
Leadership Teams teaching them “how to fish” so 
that they get more of what they want from their 
business. Prior to owning Conrad, she cofounded 
and started a technology company where she led 
a team to develop a new piece of software and 
successfully take it to market. 

She has worn all the hats one would wear as 
business owner. Her experience spans from 
working with entrepreneurial startups to multi-
national Fortune 500 companies that grew up 
out of their entrepreneurial spirit and genius. She 
also has participated in a combination of startup/ 
incubations, business sales and acquisitions - 
playing a key role to integrate culture and process 
with domestic and international consideration.

In her spare time, Bobi enjoys spending time 
with her grandchildren and working with a local 
organization providing mentoring services to 
victims of Domestic Violence and Homelessness 
- helping them reclaim their lives through 
education. She has a Bachelor degree from 
DePaul University.

Bobi Siembieda
director

“I am excited to be working with Ben Olson and his team 
at the backyard EXPERIENCE.  Ben is one of the most 
creative and gifted artists I know.  For him it is a lens 
from which he sees the world.  He lives it every day from 
how he incorporates his family with his business to how 
he advises colleagues in their businesses.   I have total 
respect for someone who embraces their talent - their 
gifts, relentlessly hones them and is able to create a 
business from them while sharing them so generously 
with others. the backyard EXPERIENCE is Ben’s way 
to share with the world.  I am proud to be part of Ben’s 
team.  The world needs more Ben Olson’s.”



team

ph: 630.283.3621 | c: 630.660.0601
george@thebackyardexperience.org

As an Automotive Engineer, George Vroustouris spent 
his early years working with cars, trucks, industrial 
machinery and new technology. The exciting technical 
media innovations in the late 70’s inspired George to 
begin his entrepreneurial journey.

Spanning three decades in the video and communications 
technology field, his B2B firms produced corporate 
films, imaginative graphic design, digital media, creative 
programming, and online business software. With a 
focus on leading edge tech, George’s client list included 
Thermos, McGraw Hill, Walter Payton, Merlin Muffler, 
Navistar, the PGA, American Airlines, and countless 
small businesses. He’s won many projects with 
Chicago’s fortune 100. along with regional public sector 
contracts with Chicago Public Schools, the Cook County 
Sheriff’s Office, IDOT, the State of Illinois, and more.  

During his journey, George served on the Greater 
O’Hare Association Board of Directors for 14 years, 
serving as Chairman in 2007. He is an active member 
in the Schaumburg Business Association for over 
10 years, and is one of their three trusted Affinity 
Partners. In 1998 he started working with Harper 
College providing technical internships, then joined 
the Schaumburg Hoffman Estates Rotary in 2004 to 
help fund scholarships, and created the computer 
recycling program, Pass On Your PC in 2006 to 

provide 100’s of free computers, refurbished by his 
interns, into the community. 

In retirement, George continues to serve his community 
as the Executive Director of the backyard EXPERIENCE, 
an Illinois 501 (c) 3 non-profit, in partnership with the 
Chuck Jones Center for Creativity Chicagoland, providing 
Arts Programs in education, healthcare, special needs, 
and the community.

Chicago born and raised, George has lived and worked 
in Schaumburg since 1979, with his wife Jayne. Married 
for 42 years, they have two sons in data science, and 
two lovely grandchildren. George and Jayne love our 
National Parks, and can’t wait to take the grand-kids.

George Vroustouris
executive director

“After three decades in communication technology, creative 
media production, and inspiring imagination in young artists 
and entrepreneurs, I met Ben Olson and my world changed 
forever. Now, these last 10 years (decade 4) have brought 
me to the most exciting and fulfilling time in my professional 
career. As the Executive Director of the backyard 
EXPERIENCE, I am living the dream and doing my life’s 
work, advancing the arts back into our communities, and 
the hearts and minds of children of all ages.”



team

ph: 972.896.6905
colette@prstoremarketing.com

Colette Givens
development director/grant writing

“It was by coincidence that I called Ben to ask for a favor. 
Through that conversation, I discovered the backyard 
EXPERIENCE. I hung up the phone and immediately texted Ben 
to ask what I could do to help.  The thought of inspiring others 
through art excited me.  I have always had a passion for giving 
back to others and something about helping a new organization 
get started really sparked an interest.  I didn’t know how, but 
I was sure I had some value to add.  For me, giving is just as 
fulfilling as receiving.  If I can improve someone’s life through 
art, I move closer to fulfilling my passion.”

Colette is a Marketing professional in the Event Industry.  
Her passion for events manifest itself through the 
planning and development of the spectacular corporate 
and not for profit events she creates.

Her journey to Event Marketing included several 
projects that involved the development and planning 
of national tours for prominent music recording artists 
and corporate product releases. Colette’s passion 
for event planning, combined with her attention to 
details, was the right recipe to make these major 
tours sparkle! As a result of her love to give back to 
her community, she leveraged her talents to develop 
personal development tours for youth in underserved 
communities.  She also developed fundraising events 
for small colleges and universities.

Throughout her career, Colette has spent many years 
of giving back to the community. She has volunteered 
for a number of organizations and held roles such as 
Community Service Director for the Schaumburg/
Hoffman Estates Rotary Club and Fundraising Chair for 
many not for profit organizations over the years. She 
has also served on many committees and boards of her 
college alumni association.    

Colette started her career working in several marketing 
positions including Customer Service Manager, Product 
Manager, Marketing Manager for major corporations 
such as Bank of America and SABRE.

In her current role, she serves as the Event Operations 
Manager for a boutique agency headquartered in 
Schaumburg, IL. Over the past five years, she has 
successfully produced events globally. She has 
extensive marketing experience including branding, 
marketing strategy, promotions, web marketing and 
event marketing.  

She plans to leverage her talents to support the growth 
of the backyard EXPERIENCE.  

Colette holds a Bachelor of Science Degree in Marketing 
from Southern University in Baton Rouge, Louisiana 
and a Masters of Business Administration (MBA) 
with a concentration in Marketing from Clark-Atlanta 
University (CAU) in Atlanta, Georgia.



team

ph: 847.833.5660
kari-ann@klickitmktg.com

Kari-Ann is the Corporate Brand Ambassador for 
Mid-West Moving & Storage and Chicago Office 
Movers where she is responsible for all things 
Branding and Marketing related for both brands. She 
also runs her own marketing firm, Klick It Marketing. 
As the master of visibility, she helps clients with 
Email Marketing, Social Media and more.  

Kari-Ann’s experiences in Marketing range from 
a multi-brand and multi-location company, the 
service industry, non-profit marketing event 
planning, fundraising, and retail management. She 
is an Ambassador and past chair of the Ambassador 
Committee for the Schaumburg Business Association, 
the Events and Programs Team Chair for the GOA 
Regional Business Association, a member of the Elk 
Grove Village Chamber Board of Directors, and past 
chair and top fundraiser for the Northwest Suburban 
Walk to End Alzheimer’s. She volunteers her time for 
event management and planning, email marketing 
and social media for the backyard EXPERIENCE. 

Kari-Ann received her Bachelor of Business 
Administration in Marketing from Western Michigan 
University. She is Master Certified in Constant 
Contact Email Marketing.  While the community 
outreach function is very important role at For-profit 
organizations, community outreach coordinators are 

critical to many non-profit organization. As such, Kari-
Ann’s role as community outreach coordinator connects 
the public to the organization. She promotes the mission 
of the non-profit throughout the local community. 

As community outreach coordinator, she is 
responsible for organizing events, recruit volunteers, 
or arrange other projects to engage the community 
and motive excitement about and promote investment 
in the organization.

Kari-Ann Ryan
community outreach coordinator

“As a creative and passionate person, I appreciate the 
arts and am a huge proponent of giving back both 
personally and professionally. It was an easy decision to 
align my services, time and resources to the backyard 
EXPERIENCE as I felt a calling to be a part of something 
great. Having had the opportunity to watch this grow 
from an idea on a napkin to what it is becoming today is 
amazing, fulfilling and exciting. I look forward to helping 
the mission continue to do great things and I am happy 
to be a part of it and all the people involved.”



thebackyardexperience.org


